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EXAMINATION FEBRUARY-MARCH 2024
MASTER OF ARTS (FOURTH SEMESTER)

PSYCHOLOGY-ICT-4 XX
CONSUMER PSYCHOLOGY - II-LEVEL 5

[Time: As Per Schedule] [Max. Marks: 50]

Instructions: Seat No:
1. Fill up strictly the following details on your answer book

a. Name of the Examination : MASTER OF ARTS (FOURTH
SEMESTER)

b. Name of the Subject : PSYCHOLOGY -ICT-4 XX CONSUMER
PSYCHOLOGY - II- LEVEL 5

c. Subject Code No : 2001130604050001
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.

4. All questions are compulsory. Student’s Signature

Q1 oflAetl UM 2dlcul Yosol sctlo] BIN) ; 10
Answer the following questions as indicated:

1. HIE[31 o1l &AM ostdld VR leli Hecdsll S1R) 3di Yalell HI2 i

AAUL AU «{l ds) dtl B2
How has the importance of sexual motivation in the field of marketing
increased business opportunities for young people in which field?

2. 5loll (Riedid Yosol wa Qf tlddi e sd 241d(ls Id 1R w4 510

Wl dloilely 8.
According to whose theory and what a person is impulsively unstable and has
a temper.

3. 9% UlHLrs Aojdlui Hid[Rs YAdlddl €l dal s8 URRald sl 2Us1y?

W Slell HA?

Which of the following is a situation in which social relations have internal
consistency? And according to whom?
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4, <5301 ¥2Q 92 801 WA sell dulssIu] %Ll
What is ‘family'? State the stages of family life cycle.

5. HI5([291ef] fSUetlal WASIRS Wstlddl HIR widAY]Y VELA S)ef]

$lefl cRet| Aodt] quosel 1§22
Whose relationships should an international firm understand in order to make
marketing strategies effective?

Q.2  JUles SUR wal 3d] 2ad-wiUld UY[Scdlell GUALL 52 B? GUE{lSdl 13

Uoll[AStletotl e AHos1Al.
When and which type of self-defense mechanism does the consumer use?
Explain with reference to consumer psychology.

¥{eql
OR

Hdeldlotl 4Rl W A2l detsfl Ulsulell Reridl deld).
Describe the characteristics of a pollster and the principles of the message
delivery process.

Q3  Guellsdlell ddrlui URddst dlddl 9l s3] AsIY? 13
What can be done to change consumer attitudes?

wql
OR

AU WA sl GUeilsdl ddet U usdl AR (da1d arld).
Describe in detail the effects of society and culture on consumer behavior.

Q4  dulellais oy quil. (311 A }) 14
Write a descriptive note. (Any two)

1. %edledl viglaydil,
Multiplicity of needs

2. odudds GUeil sl
Innovators consumers.
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3. o{ltletlcHs (edid,
Cognitive theory

4. dlofef] dolueg(d.
Warner's Classification
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